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1. A&W: Network Performance Overview
Retail Store Network: A&W; Retail Category: Fast Food American
How does my retail network perform against the industry?

Select Retail Category
Fast Food American

Retail Brand
A&W
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F3. Fast Food American: Industry Network Performance

Competitor Name
Comp
Count

TA
Count

Map
Legend

A&W 893 855

McDonalds 1,382 1,266

Dairy Queen 512 507

KFC 501 494

Wendys 418 411

Burger King 334 326

Popeyes Louisiana Chicken 329 321

Harveys 279 275

Mary Browns Chicken 242 239

La Belle Province 88 88

Triple Os 62 61

Churchs Texas Chicken 62 61

PFK 61 61

Valentine 60 60

Fatburger 59 57

Five Guys 57 57

Arbys 53 52

Hero Certified Burgers 44 44

Dixie Lee 38 36

Burger Factory 35 35

Smokes Poutinerie 32 31

Chicko Chicken 29 29

The WORKS Craft Burgers .. 27 27

The Burgers Priest 25 25

Restaurant Scores 25 25

Chesters Fried Chicken 25 25
Burger Baron 25 25

F1. Fast Food American: Competitors
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F5. A&W Network Map
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F4. A&W Network by Revenue Potential Level



2. A&W: Performance (Inside Network)
Retail Store Network: A&W; Retail Category: Fast Food American
How does my retail network perform at the trade area level?

Select Retail Category
Fast Food American

Select Retail Brand
A&W

Revenue Potential Benchmark
Province

Network Optimization
Action

High Pot Low
Comp

High Pot Avg
Comp

High Pot High
Comp

Avg Pot Low
Comp

Avg Pot Avg
Comp

Avg Pot High
Comp

Low Pot Low
Comp

Low Pot Avg
Comp

Low Pot High
Comp Grand Total

Best Expand/Low Comp

Good Expand/Low Comp

Keep Fresh/Avg Comp

Keep Fresh/High Comp

Maintain/Low Comp

Maintain/Avg Comp

Maintain/High Comp

Downsize/Low-Avg Pot

Downsize/Cluster Trap

Grand Total 950

299

91

140

44

36

166

75

45

54

190

190

109

109

91

91

140

140

44

44

36

36

166

166

75

75

99

45

54

Optimization Action by Revenue Potential and Level of Competition (TA Count)

Network Optimization
Action

TA
Visibility

Regional

T1 Large T2 Small

Community

T3 Large T4 Small

Neighbourhood

T5 Large T6 Medium T7 Small
Grand Total

Best Expand/Low
Comp

Mid 3rd

Top 3rd

Good Expand/Low
Comp

Bottom
3rd

Mid 3rd

Top 3rd

Keep Fresh/Avg Comp Mid 3rd

Top 3rd

Keep Fresh/High Comp Top 3rd

Maintain/Low Comp Bottom
3rd

Mid 3rd

Top 3rd

Maintain/Avg Comp Mid 3rd

Top 3rd

Maintain/High Comp Top 3rd

Downsize/Low-Avg Pot
Bottom
3rd

Mid 3rd

Downsize/Cluster Trap Bottom
3rd

Mid 3rd

Top 3rd

Grand Total

23 105 2

4

5

3

13

7

40

14

4

6

2

9

1

9

12

2

13

27

5

94 278 224

1

74

1

5741 2142 5 166

1

6

14

1

2

4

8

5

15

16

6

2

4

3

24

5

34

10

2714 4535 19 140

6

75

4

42

10

81

162 35

4

29 5

37

56

8

20

5

46

32

4

141

93

65

11164 153119 21571217 950

Optimization Action by Trade Area Type (TA Count)



3. A&W: Growth Capacity (Outside Network)
Retail Store Network: A&W; Retail Category: Fast Food American
What is the capacity of my retail brand to grow?

Select Retail Category
Fast Food American

Select Retail Brand
A&W

Revenue Potential Benchmark
Province

New Site Optimization
Action

High Pot Low
Comp

High Pot Avg
Comp

High Pot
High Comp

Avg Pot Low
Comp

Avg Pot Avg
Comp

Avg Pot High
Comp

Low Pot Low
Comp

Low Pot Avg
Comp

Low Pot High
Comp Grand Total

Best New Site Low Comp

Good New Site Low Comp

Best New Site Avg Comp

Good New Site Avg Comp

Best New Site High Comp

Good New Site High Comp

Don't Build Low-Avg Pot

Don't Build S/D Balanced

Don't Build Cluster Trap

Grand Total 4,015

564

853

948

74

51

93

50

619

763

186

186

290

290

1,108

745

363

88

88

108

108

585

585

125

74

51

143

93

50

1,382

619

763

Optimization Action by Rev Pot and Level of Competition (TA Count)

Optimization Action
TA
Visibility

Regional

T1 Large T2 Small

Community

T3 Large T4 Small

Neighbourhood

T5 Large T6 Medium T7 Small
Grand Total

Best New Site Low Comp Bottom..

Mid 3rd

Top 3rd

Best New Site Avg Comp Top 3rd

Best New Site High CompTop 3rd

Good New Site Low CompBottom..

Mid 3rd

Top 3rd

Good New Site Avg CompTop 3rd

Good New Site High Co.. Top 3rd

Don't Build Low-Avg Pot Bottom..

Mid 3rd

Top 3rd

Don't Build S/D Balanced Bottom..

Mid 3rd

Top 3rd

Don't Build Cluster Trap Bottom..

Mid 3rd

Top 3rd

Grand Total

1311 68

1

21 21

182

1

45

94

212

94

391

371

1

93 1812 8 50

1526 82 51

1 123 5

172

120

20

112

28

74

72

115

356

148

2 288 21142 93

177 2320 7 74

1

133

488

7

107

132

15

58

7

23

298

627

1 4

2

1

2

101

503

14

48

73

59

38

7

80

189

584

81 38

3

27

1

6

128

121

23

64

11

71

58

4

174

253

137

6648 20794 1,985789826 4,015

Optimization Action by Trade Area Type (TA Count)



4. A&W: Performance (Inside Network)
Retail Store Network: A&W; Retail Category: Fast Food American
How does my retail network perform at the trade area level?

Select Retail Category
Fast Food American

Select Retail Brand
A&W

Brand Table Data
TA Count (#)

Select Demo Level
Top 3rd

Select Demo Data Type
TA Count (#)

Brand Sentiment &
Awareness

Best Expand
Low Comp

Good Expand
Low Comp

Keep Fresh
Avg Comp

Keep Fresh
High Comp

Down Size
Low-Avg Pot

Down Size
Cluster Trap

Maintain Avg
Comp

Maintain High
Comp

Maintain Low
Comp Grand Total

High Sent High Aware

High Sent Avg Aware

Avg Sent High Aware

Avg Sent Avg Aware

Avg Sent Low Aware

Low Sent Avg Aware

Low Sent Low Aware

Grand Total 950361404429991166754554

1524414253102

4611269

211

68153518

183317944011

35951245

464363031899141494552

Optimization Actions by Brand Sentiment and Awareness (TA Count)

Demo Variables

Total
Demo
TAs
(N)

Demo
Level

Demo
Level
TAs
(N)

Demo
Level
TAs
(%)

Best
Expand
Low
Comp

Good
Expand
Low
Comp

Keep
Fresh Avg
Comp

Keep
Fresh
High
Comp

Maintain
Low
Comp

Maintain
Avg Comp

Maintain
High
Comp

Down
Size

Low-Avg
Pot

Down Size
Cluster
Trap

D238.Movable Dwelling 950 Top 3rd 390 41

D237.Other Single Attached House 950 Top 3rd 378 40

D25.Pop MF 35-49 950 Top 3rd 364 38

D240.Condo 950 Top 3rd 354 37

D328.In Labour Force 950 Top 3rd 353 37

D232.Semi Detached House 950 Top 3rd 349 37

D330.Employed 950 Top 3rd 347 37

D383.Edu 15+ Apprentice Trades 950 Top 3rd 346 36

D233.Row House 950 Top 3rd 340 36

D97.Inc HH 150-200k 950 Top 3rd 339 36

D22.Pop MF 0-14 950 Top 3rd 336 35

D315.VM Visible Minority 950 Top 3rd 334 35

D333.LF 11-33 Goods Producing 950 Top 3rd 330 35

D236.Apartments 950 Top 3rd 326 34

D24.Pop MF 25-34 950 Top 3rd 323 34

D98.Inc HH 200k+ 950 Top 3rd 323 34

D386.Edu 15+ Bachelors & Above 950 Top 3rd 315 33

D200.HHs Couple Fam w/o Kids 950 Top 3rd 314 33

D84.Avg HH Inc 950 Top 3rd 311 33

D96.Inc HH 100-150k 950 Top 3rd 310 33

D199.HHs Couple Fam w Kids 950 Top 3rd 308 32

D234.Duplex 950 Top 3rd 305 32

D372.Edu 15+ w High School 950 Top 3rd 304 32

D339.LF 41-91 Service Producing 950 Top 3rd 302 32

D371.Edu 15+ w/o High School 950 Top 3rd 299 31

D201.HHs One Parent Families 950 Top 3rd 298 31

D206.HHs Single Individual 950 Top 3rd 296 31

D27.Pop MF 65+ 950 Top 3rd 295 31

D23.Pop MF 15-24 950 Top 3rd 292 31

D103.Inc HH 50-100k 950 Top 3rd 285 30

D3.Pop MF Avg Age 950 Top 3rd 282 30

1184058161271381918

1132265271074341617

1103257201672241320

1172947111774221819

1193450181758221322

1142253181176171721

1163450191755211322

1023358201155331816

882762131773261816

882957161670171927

1052554161956231820

1062350121671241418

1183247161544251617

123294415959231113

1232846131451211215

823156151368201820

1002245111568251217

913941171149271920

753250131366182123

873047171752201921

812653171559201621

97234216763241419

942543111957201421

108273771453211421

104374815837231611

1012544111347271416

1203136151038221014

94403214849251815

1003252101045151414

1093930101528241614

93402813744251715

Optimization Actions by Selected Demographics: TA Count (#)
Demographic Score Level: Top 3rd



TA
ProvComp Address

Comp
Count
by TA

Adj
Market
Size $

Optimization Action
1st Net
Pot
Score

2nd Net
Pot
Score

Comp
Size
Score

Adj
Market
Size
Score

Visibilit
y Score

Brand
Sent
Score

Brand
Aware
Score

TA
Brand
Sent
Score

TA
Brand
Aware
Score

MB Brandon, 1550 Highland Avenue, Trans..3 1.2M Down Size Cluster Trap

Brandon, Across from Keystone, 1260 ..10 54.9M Keep Fresh High Comp

Dauphin, 1121 Main St S 5 23.3M Keep Fresh High Comp

Dugald, Petro Canada Deacon's(Hwy1E..2 1.1M Down Size Low-Avg Pot

Headingley, 5105 Portage Ave 12 58.3M Keep Fresh High Comp

Lockport, 23022 Provincial Trunk Hwy ..4 3.1M Down Size Cluster Trap

Portage la Prairie, 40 24 St NW 8 17.5M Down Size Cluster Trap

Russell, 510 Pelly Ave S 4 2.8M Down Size Cluster Trap

Selkirk, 238 Main St 2 1.8M Down Size Low-Avg Pot

Steinbach, 35 Brandt St 4 2.9M Down Size Cluster Trap

Swan River, 1419 Main St E 4 12.5M Maintain Avg Comp

The Pas, 1226 Gordon Ave 6 10.8M Down Size Cluster Trap

Thompson, 77 Thompson Dr 4 8.3M Down Size Cluster Trap

Virden, 360 Frontage Rd 1 19.0M Best Expand Low Comp

Winkler, 920 Main St 10 31.1M Maintain High Comp

Winnipeg, 52 Osborne St 3 13.7M Keep Fresh Avg Comp

Winnipeg, 373 Marion St 5 11.3M Down Size Cluster Trap

Winnipeg, 817 Keewatin St 4 11.5M Maintain Avg Comp

Winnipeg, 1078 Saint Mary's Road, Dak..9 101.0M Keep Fresh High Comp

Winnipeg, 1403 Henderson Hwy 3 8.6M Maintain Avg Comp

Winnipeg, 1450 Plessis Rd 4 6.2M Down Size Cluster Trap

Winnipeg, 1636 King Edward St 7 3.5M Down Size Cluster Trap

Winnipeg, 1639 Regent Ave W 18 50.2M Down Size Cluster Trap

Winnipeg, 1875 Pembina Hwy 2 7.4M Maintain Low Comp

Winnipeg, 2230 McPhillips St 5 37.6M Keep Fresh High Comp

Winnipeg, 3011 Portage Avenue @, Stu..12 58.3M Keep Fresh High Comp

Winnipeg, &, 1458 Main Street Main St..2 4.7M Down Size Low-Avg Pot

Winnipeg, Across from Polo Park Mall, ..8 63.3M Keep Fresh High Comp

Winnipeg, Kenaston & Lowson (by Ikea..9 48.3M Keep Fresh High Comp

Winnipeg, Kenaston Blvd 9 48.3M Keep Fresh High Comp

Winnipeg, Petro Canada, 2012 Pembin..3 4.7M Down Size Cluster Trap

Winnipeg, Petro-Canada, 2607 Portage..3 3.1M Down Size Cluster Trap

Winnipeg, Rivergrove Shopping Centre,..5 12.6M Down Size Cluster Trap

Winnipeg, Southdale Square, 107 Verm..6 23.7M Maintain High Comp

Winnipeg, Wilkes at Waverley, 867 Wa..1 5.4M Good Expand Low Comp

8626854413121434

893579599598486671

594763448490247565

6648934411101045

974447719498573966

96637240333319137

825976538985385129

47666234323119126

7317764423191078

5556815938311956

331549297076194846

534365536473292623

445854406966192027

41266937848758097

872474539193485245

656968408779146463

922985538474242330

772183537975193142

8445794499100437791

803283408068144541

572976406256192119

8266784444363354

1003978409897812840

551986447863104154

883177539895247881

974492539498573966

747081406446107632

9855924410098387283

927478539797434870

927465349797434870

83134829584614919

752442343734141110

458866377477243536

912083449190295857

48487544525055169

5. A&W Network: Optimization Detail (Inside Network)
This table provides the background network optimization data.
1st Retail Category: Fast Food American; 2nd Retail Category: Fast Food Total;Trade Area Filter: MB



Demo GroupDemo Variables
TA
Prov Comp Address

TA
Type

Demo
Units

Demo
Values

Demo
Prov
Values

Demo
Values %
Change

Demo
Score

1.Pop D3.Pop MF Avg
Age

MB Brandon, Across from Keystone, 1260 18th ..T2 Age 39.8 39.7

Selkirk, 238 Main St T7 Age 43.4 39.7

Winkler, 920 Main St T4 Age 36.7 39.7

Winnipeg, 1403 Henderson Hwy T5 Age 46.3 39.7

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 Age 43.8 39.7

Winnipeg, Southdale Square, 107 Vermillio..T3 Age 38.5 39.7

D22.Pop MF 0-14 MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 18.8 17.6

Selkirk, 238 Main St T7 % pop 15.7 17.6

Winkler, 920 Main St T4 % pop 23.8 17.6

Winnipeg, 1403 Henderson Hwy T5 % pop 13.5 17.6

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 14.1 17.6

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 20.4 17.6

D23.Pop MF 15-24 MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 13.1 13.5

Selkirk, 238 Main St T7 % pop 11.7 13.5

Winkler, 920 Main St T4 % pop 14.1 13.5

Winnipeg, 1403 Henderson Hwy T5 % pop 11.1 13.5

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 11.9 13.5

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 12.9 13.5

D24.Pop MF 25-34 MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 13.7 14.8

Selkirk, 238 Main St T7 % pop 14.9 14.8

Winkler, 920 Main St T4 % pop 13.1 14.8

Winnipeg, 1403 Henderson Hwy T5 % pop 12.6 14.8

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 13.4 14.8

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 13.5 14.8

D25.Pop MF 35-49 MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 20.0 19.5

Selkirk, 238 Main St T7 % pop 15.3 19.5

Winkler, 920 Main St T4 % pop 18.2 19.5

Winnipeg, 1403 Henderson Hwy T5 % pop 16.5 19.5

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 19.3 19.5

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 20.4 19.5

D26.Pop MF 50-64 MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 16.2 17.6

Selkirk, 238 Main St T7 % pop 17.8 17.6

Winkler, 920 Main St T4 % pop 15.5 17.6

Winnipeg, 1403 Henderson Hwy T5 % pop 17.5 17.6

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 18.3 17.6

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 16.8 17.6

D27.Pop MF 65+ MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 18.1 17.1

Selkirk, 238 Main St T7 % pop 24.5 17.1

Winkler, 920 Main St T4 % pop 15.4 17.1

Winnipeg, 1403 Henderson Hwy T5 % pop 28.9 17.1

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 23.0 17.1

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 16.1 17.1

Brandon, Across from Keystone, 1260 18th ..T2 Income 99,96.. 99,424.6

510.2%

829.3%

24-7.5%

9516.6%

8410.3%

39-3.1%

527.0%

26-10.5%

8435.5%

11-23.1%

13-19.8%

6615.9%

58-2.9%

34-13.0%

724.1%

24-18.1%

36-11.7%

55-4.5%

52-7.1%

680.9%

46-11.3%

38-14.6%

48-9.6%

51-8.4%

722.8%

16-21.5%

51-6.8%

30-15.4%

64-0.7%

754.5%

27-7.7%

501.2%

20-11.8%

43-0.6%

573.9%

33-4.5%

576.0%

8643.7%

40-10.1%

9668.9%

7934.8%

44-6.0%

6. Demographic Profile Detail
Retail Category: Fast Food American; Brand: A&W; Trade Area Filter: MB



Demo GroupDemo Variables
TA
Prov Comp Address

TA
Type

Demo
Units

Demo
Values

Demo
Prov
Values

Demo
Values %
Change

Demo
Score

1.Pop D27.Pop MF 65+ MB Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 16.1 17.1

2.Income D84.Avg HH Inc MB Brandon, Across from Keystone, 1260 18th ..T2 Income 99,96.. 99,424.6

Selkirk, 238 Main St T7 Income 93,64.. 99,424.6

Winkler, 920 Main St T4 Income 92,62.. 99,424.6

Winnipeg, 1403 Henderson Hwy T5 Income 89,65.. 99,424.6

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 Income 115,2.. 99,424.6

Winnipeg, Southdale Square, 107 Vermillio..T3 Income 108,3.. 99,424.6

D90.Inc HH 0-50k MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 31.1 31.0

Selkirk, 238 Main St T7 % pop 30.6 31.0

Winkler, 920 Main St T4 % pop 27.9 31.0

Winnipeg, 1403 Henderson Hwy T5 % pop 38.8 31.0

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 22.7 31.0

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 21.5 31.0

D96.Inc HH
100-150k

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 20.8 19.2

Selkirk, 238 Main St T7 % pop 18.2 19.2

Winkler, 920 Main St T4 % pop 19.6 19.2

Winnipeg, 1403 Henderson Hwy T5 % pop 15.2 19.2

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 19.0 19.2

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 22.4 19.2

D97.Inc HH
150-200k

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 10.2 9.6

Selkirk, 238 Main St T7 % pop 9.8 9.6

Winkler, 920 Main St T4 % pop 7.7 9.6

Winnipeg, 1403 Henderson Hwy T5 % pop 7.0 9.6

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 11.3 9.6

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 11.7 9.6

D98.Inc HH 200k+ MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 6.1 7.0

Selkirk, 238 Main St T7 % pop 4.5 7.0

Winkler, 920 Main St T4 % pop 4.0 7.0

Winnipeg, 1403 Henderson Hwy T5 % pop 6.0 7.0

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 13.2 7.0

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 7.9 7.0

D103.Inc HH
50-100k

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 31.5 33.1

Selkirk, 238 Main St T7 % pop 33.5 33.1

Winkler, 920 Main St T4 % pop 38.2 33.1

Winnipeg, 1403 Henderson Hwy T5 % pop 33.8 33.1

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 31.3 33.1

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 33.1 33.1

3.Family D199.HHs Couple
Fam w Kids

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 25.3 26.5

Selkirk, 238 Main St T7 % pop 21.7 26.5

Winkler, 920 Main St T4 % pop 34.8 26.5

Winnipeg, 1403 Henderson Hwy T5 % pop 18.5 26.5

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 26.8 26.5

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 32.5 26.5

Brandon, Across from Keystone, 1260 18th ..T2 % pop 27.2 25.3

670.5%

54-5.8%

51-6.8%

41-9.8%

8516.0%

808.9%

470.4%

45-1.2%

34-9.9%

7025.0%

21-26.7%

18-30.7%

678.4%

38-4.8%

512.3%

15-20.6%

45-0.7%

8316.8%

716.4%

672.1%

40-20.4%

32-27.1%

7817.1%

8121.8%

68-12.2%

47-35.0%

41-42.4%

67-14.1%

9188.6%

7613.8%

32-4.8%

521.1%

9215.4%

562.2%

30-5.6%

490.1%

54-4.6%

30-18.1%

8831.3%

15-30.1%

610.9%

8322.6%

6. Demographic Profile Detail
Retail Category: Fast Food American; Brand: A&W; Trade Area Filter: MB



Demo GroupDemo Variables
TA
Prov Comp Address

TA
Type

Demo
Units

Demo
Values

Demo
Prov
Values

Demo
Values %
Change

Demo
Score

3.Family

D199.HHs Couple
Fam w Kids MB Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 32.5 26.5

D200.HHs Couple
Fam w/o Kids

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 27.2 25.3

Selkirk, 238 Main St T7 % pop 24.1 25.3

Winkler, 920 Main St T4 % pop 29.8 25.3

Winnipeg, 1403 Henderson Hwy T5 % pop 26.2 25.3

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 28.1 25.3

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 28.8 25.3

D201.HHs One
Parent Families

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 8.3 8.7

Selkirk, 238 Main St T7 % pop 14.1 8.7

Winkler, 920 Main St T4 % pop 5.6 8.7

Winnipeg, 1403 Henderson Hwy T5 % pop 8.8 8.7

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 7.8 8.7

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 7.9 8.7

D206.HHs Single
Individual

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 29.8 28.6

Selkirk, 238 Main St T7 % pop 31.1 28.6

Winkler, 920 Main St T4 % pop 24.0 28.6

Winnipeg, 1403 Henderson Hwy T5 % pop 39.7 28.6

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 30.1 28.6

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 21.9 28.6

4.Visible
Minority

D315.VM Visible
Minority

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 13.8 20.4

Selkirk, 238 Main St T7 % pop 3.3 20.4

Winkler, 920 Main St T4 % pop 4.1 20.4

Winnipeg, 1403 Henderson Hwy T5 % pop 10.6 20.4

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 13.5 20.4

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 11.1 20.4

5.Education D371.Edu 15+ w/o
High School

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 15.2 14.2

Selkirk, 238 Main St T7 % pop 18.3 14.2

Winkler, 920 Main St T4 % pop 23.4 14.2

Winnipeg, 1403 Henderson Hwy T5 % pop 14.6 14.2

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 8.3 14.2

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 14.5 14.2

D372.Edu 15+ w
High School

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 57.1 57.8

Selkirk, 238 Main St T7 % pop 53.9 57.8

Winkler, 920 Main St T4 % pop 48.9 57.8

Winnipeg, 1403 Henderson Hwy T5 % pop 57.6 57.8

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 64.0 57.8

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 57.8 57.8

D383.Edu 15+
Apprentice Trades

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 3.3 2.5

Selkirk, 238 Main St T7 % pop 3.4 2.5

Winkler, 920 Main St T4 % pop 2.5 2.5

Winnipeg, 1403 Henderson Hwy T5 % pop 2.6 2.5

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 2.0 2.5

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 3.3 2.5

Brandon, Across from Keystone, 1260 18th ..T2 % pop 13.3 17.0
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5.Education

D383.Edu 15+
Apprentice Trades MB Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 3.3 2.5

D386.Edu 15+
Bachelors & Above

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 13.3 17.0

Selkirk, 238 Main St T7 % pop 8.6 17.0

Winkler, 920 Main St T4 % pop 8.9 17.0

Winnipeg, 1403 Henderson Hwy T5 % pop 16.6 17.0

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 26.9 17.0

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 15.8 17.0

6.Labour D328.In Labour
Force

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 66.0 67.0

Selkirk, 238 Main St T7 % pop 57.4 67.0

Winkler, 920 Main St T4 % pop 67.9 67.0

Winnipeg, 1403 Henderson Hwy T5 % pop 56.6 67.0

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 65.8 67.0

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 69.9 67.0

D330.Employed MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 62.3 63.8

Selkirk, 238 Main St T7 % pop 54.1 63.8

Winkler, 920 Main St T4 % pop 65.4 63.8

Winnipeg, 1403 Henderson Hwy T5 % pop 53.7 63.8

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 63.3 63.8

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 67.0 63.8

D331.Unemployed MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 5.7 4.8

Selkirk, 238 Main St T7 % pop 5.9 4.8

Winkler, 920 Main St T4 % pop 3.6 4.8

Winnipeg, 1403 Henderson Hwy T5 % pop 5.1 4.8

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 3.8 4.8

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 4.1 4.8

D333.LF 11-33
Goods Producing

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 12.2 11.8

Selkirk, 238 Main St T7 % pop 4.4 11.8

Winkler, 920 Main St T4 % pop 23.9 11.8

Winnipeg, 1403 Henderson Hwy T5 % pop 11.3 11.8

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 9.1 11.8

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 12.8 11.8

D339.LF 41-91
Service Producing

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 90.5 88.6

Selkirk, 238 Main St T7 % pop 97.3 88.6

Winkler, 920 Main St T4 % pop 78.3 88.6

Winnipeg, 1403 Henderson Hwy T5 % pop 93.7 88.6

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 97.6 88.6

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 91.6 88.6

7.Dwellings D231.Singe
Detached House

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 65.0 65.9

Selkirk, 238 Main St T7 % pop 66.8 65.9

Winkler, 920 Main St T4 % pop 76.3 65.9

Winnipeg, 1403 Henderson Hwy T5 % pop 42.0 65.9

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 60.4 65.9

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 71.6 65.9

Brandon, Across from Keystone, 1260 18th ..T2 % pop 3.0 3.6
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7.Dwellings

D231.Singe
Detached House MB Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 71.6 65.9

D232.Semi
Detached House

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 3.0 3.6

Selkirk, 238 Main St T7 % pop 0.8 3.6

Winkler, 920 Main St T4 % pop 4.5 3.6

Winnipeg, 1403 Henderson Hwy T5 % pop 4.4 3.6

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 4.9 3.6

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 5.0 3.6

D233.Row House MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 5.9 3.7

Selkirk, 238 Main St T7 % pop 7.1 3.7

Winkler, 920 Main St T4 % pop 6.4 3.7

Winnipeg, 1403 Henderson Hwy T5 % pop 4.5 3.7

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 3.8 3.7

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 4.8 3.7

D234.Duplex MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 2.1 1.6

Selkirk, 238 Main St T7 % pop 0.1 1.6

Winkler, 920 Main St T4 % pop 0.4 1.6

Winnipeg, 1403 Henderson Hwy T5 % pop 0.1 1.6

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 0.9 1.6

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 1.1 1.6

D236.Apartments MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 20.1 23.7

Selkirk, 238 Main St T7 % pop 25.2 23.7

Winkler, 920 Main St T4 % pop 9.2 23.7

Winnipeg, 1403 Henderson Hwy T5 % pop 48.9 23.7

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 29.9 23.7

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 15.8 23.7

D237.Other Single
Attached House

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 0.1 0.1

Selkirk, 238 Main St T7 % pop 0.0 0.1

Winkler, 920 Main St T4 % pop 0.1 0.1

Winnipeg, 1403 Henderson Hwy T5 % pop 0.0 0.1

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 0.0 0.1

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 0.1 0.1

D238.Movable
Dwelling

MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 3.8 1.4

Selkirk, 238 Main St T7 % pop 0.0 1.4

Winkler, 920 Main St T4 % pop 3.2 1.4

Winnipeg, 1403 Henderson Hwy T5 % pop 0.1 1.4

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 0.1 1.4

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 1.7 1.4

D240.Condo MB Brandon, Across from Keystone, 1260 18th ..T2 % pop 10.1 7.8

Selkirk, 238 Main St T7 % pop 3.5 7.8

Winkler, 920 Main St T4 % pop 8.6 7.8

Winnipeg, 1403 Henderson Hwy T5 % pop 10.8 7.8

Winnipeg, Kenaston & Lowson (by Ikea, 1 ..T2 % pop 14.8 7.8

Winnipeg, Southdale Square, 107 Vermillio..T3 % pop 5.2 7.8
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